


Highlights

* Public’s sense of economic security is fragile and does not always mirror exactly what
Is happening in the “real” economy (i.e., it takes time to adjust to new realities)

This lag contributes to an “echo recession” where recovery is slowed by consumer
reluctance to spend (e.g., 2 in 3 plan to cut back spending on big ticket items)

Though Canadians remain optimistic about the depth/duration of the recession
(e.g., fear of job loss still much lower), this is likely to decline as “reality” sets in

Current demographic context may exacerbate the “echo recession” (e.g., aging
boomers fearful about prospects for retirement)

* How do we address the “echo recession”?

Shift away from specious forecasts to more neutral, up-to-date assessments of
actual economic performance

Focus stimulus spending on reconstructing our economy to meet challenges of
the 215t C.

Develop a knowledge and innovation blueprint

Nofte: These highlights are drawn from the ediforial, “Beware the Echo Recession’, by Frank Graves






Real GDP Growth in Canada: 1990-2008
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» Annual percentage change in gross domestic product at
-2 market prices in constant dollars

m SOURCE: Statistics Canada (1990-2000)/ CIA World Fact Book (2001-2008)



Impact of economic crisis on consumer confidence

Q. Please indicate if you have reduced or are planning on reducing expenditures as a result of
the economic crisis in each of the following areas.

1 Somewhat [ Greatly reduced
Buying big ticket items 38 29 67%
(e.g. major appliances, computers, cars)
Investing in mutual funds 33 30 66%
Investing in the stock market 27 37 64%
Going out to dinner 45 18 63%
Traveling for a vacation 38 24 62%
Donating to non-profit charitable organizations 40 19 59%
Attending arts and cultural events 36 21 5704
(e.g. musical or dance performances, plays)
Making contributions to your RRSP 28 23 51%
Going out to the movies 36 15 51%

SOURCE: EKOS (Feb. 12-15 2009, n=1036; m.e. +/-3.1, 19 times out of 20)
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Economic & employment insecurity

—&—"| think there is a good chance | could lose my job over the next couple of years."
—e—"| feel | have lost all control over my economic future."
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m SOURCE: EKOS (Oct. 31-Nov. 6 2008 n=1615, m.e. +/-2.4, 19 times out of 20 /

Copyright 2009. No reproduction without permission Jan. 15-17 2009, n=1000, m.e. +/- 3.1, 19 times out of 20)



Opportunity to transform the economy

Q. The current economic crisis should be seen as an opportunity to transform the Canadian
economy for the long term.
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